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..................... - ABOUT THE MAGAZINE ooveeeveeenn

«Sem’ dney TV-programmay is an illustrated
entertainment magazine for all the family,
containing TV listings.

It contains news about cultural and entertainment events in the world of
television, cinema and show business. The magazine discusses celebrities
of films, show business and sport.

Only exclusive materials, photos and interviews compiled by our own
correspondents are included in the magazine «Sem’ dney TV-programma.

The representatives of the «Sem’ dney TV-programma» magazine report on
major international cultural events such as the Oscar in the US, the Cannes
Film Festival, Paris Fashion Week etc.

The magazine «Sem’ dney TV-programma» includes the fullest and most
user-friendly TV guide for the week.

The advertising impact of the magazine «Sem’ dney TV-programmas,
which is read by all members of the family, lasts over 10 days.

In that way, the magazine «Sem’ dney TV-programmas is practically the
only colour, illustrated and widely distributed family publication in Russia.




Circulation 740 000 - 750 000
Printed in Russia
Full colour 72-96 pages

Distribution retail, subscription

Regular columns:
7Days Reports
Kaleidoscope
Film frame-"
Colour Presentation )
starstyle .4
My star .o

TV-programme
Tet-a-tete

Fashion

.- Star beauty secrets

sealed with seven seals

Crossword, puzzle




—progfanﬁhﬁa e = Sem’ dney TV-programma

1372000 ppl. B 2677 300 ppl.
Antenna Liza

948 900 ppl. ‘1 500 400 ppl.

@ Otdokhnil _

| 856 600 ppl.

5 Liza
G | 319 000 ppl.

..........................................................................................................................................

Average issue readership in Moscow Average issue readership in Russia

Information Studies by «Mediascope Russia» National Readership Survey, Moscow (16+), May — October 2017 (NRS 2017/4)
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«Sem’ dney TV-programma is distributed through retail only
Moscow - approximately 438 750 copies.

Moscow Region - approximately 93 225 copies.

In Russia, the CIS and overseas - approximately 213 000 copies (30% of circulation)
(15 800 copies are sold in St. Petersburg).

L]
Murmansk 1 600

St. Petersburg 12 450

Pskov 1 860 ¢ Petrozavodsk 1 950 oscow Region 93 225

Velikiy Nov.gorod 3020

e Cherepovets 1121 Moscow 438 750

Smolensk 6 424« Tv:ar B e Vologda 2 417

<
Q\ ¢ Kostroma 1785

Ivanovo 3 020
a ir 4 660

- * Nizhniy Novgorod 1 820

Georgia 1 044

Kursk 2 .Yoshkar-Ola 300

\
Belarus 6 184 . ®Cheboksary 2 610
Belgorod 4 035

Vorone .. * Kazan 1 385
Penza 6 435
A\ Ekaterinburg 200
Taganrog 1 070 Sarato 60 Samara 1 303 .
L] L]

Kazakhstan 440

Rostov- 780 \
4 Chelyabinsk 1 148

1 Volgograd 6 565
S Orenburg 1 020

Kra: 153 .

Sochi 2784
\ Omsk 900 Kracnoyarsk 1 20.0
S 25 c

L]
Novosibirsk 650
atigorsk 5 090

Nalchik 2 65
ladikavkaz 2 166

Makhachkala 2 088



............................................................................................. OUR READERS

Average issue readership of the magazine «<Sem’ dney TV-programmar
is presented based on the data from «Mediascope Russia» (NRS-Russia, May —
October 2017) in the major regions of Russia:

Central =, Far-East ¢
1 950 000 ppl. v;_ 19 800 ppl.
North-West b Uralsky
194 100 ppl. 33300 ppl

»

Privoljsky
163 200 ppl.

South
175 400 ppl.

Siberian
49 400 ppl.
Information Studies by «Mediascope Russia» National Readership Survey, Moscow (16+), May — October 2017 (NRS 2017/4)

North-Caucasian
92 100 ppl.




The magazine «Sem’dney TV-programma» interests the members of all age
groups. However the regular readership consists of those aged between 25 and
44: the most consumer-active section of the population

Information Studies by «Mediascope Russia» National Readership Survey, Moscow (16+), May — October 2017 (NRS 2017/4)
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saranck ' Prosperous Average Well-of
# ®.
|

average

43,8%

.....................................................................

Over 82.1% of the readers are referred to the Therefore, 83.4% of readers can be considered
category of people with relatively high income. as a part of the sufficiently well-off group of the
population.

Information Studies by «Mediascope Russia» National Readership Survey, Moscow (16+), May — October 2017 (NRS 2017/4)
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SPECIAL PLACEMENT
PROGRAMME GRID

to spread %2 oone to the right

Size cost, RUB Size cost, RUB
1/1 page 1 block (41x40 mm, horizontal)
2/3 page 2 block (84x40 MM, horizontal)

1/2 page 3 block (127x40 mm, horizontal)
1/3 page Large block (84x70 mm, horizontal)
1/4 page

1/6 page

1/8 page

1/16 page

2nd cover

4nd cover

ATTENTION! RATES DO NOT INCLUDE VAT.

The placement of the advertising material on a fixed position and any non- standard placement is 15%
marked up. This does not apply to the advertising materials of 1/8th of a page or less.

We reserve the right to refuse advertising in case of incompatibility with the requirements of.



ACTPONOrMHECHWA NPOTHOZ 4 o '
B g , cooeTHon

positioning under
the horoscop

MARKUPS FOR
THE ADVERTISING
POSITIONING

Item Markup, %
First advertising of a definite product category

On the 3rd page - Only for 1/6 of page

Before TV programs grid

On the right page

SPECIAL PLACEMENT IN
PROGRAMS GRID

Item Markup, %

In TV programs grid with place choice

In TV programs grid for Friday, Saturday,
Sunday on the right page

One layout on a page

In a definite column without page choice

Next to the horoscope, crossword

Successively 2 layouts
(only for sizes 1/3 page and more)

On spread
(only for layouts of 1/4 page and more)

On spread for 1/1

On the first and central spreads
for 1/1 page

Successively up to 7 layouts on the right page

On spread in TV programs grid
(only for layouts 1/4 of page)

Deadlines: for original layouts production — 21 day before the issue date, for ready digital layouts with a

print out only — 15 days before the issue date. Advertising rates do not include the layouts production.The

Publishing House reserves the right to refuse the placement of the advertisement in case it does not correspond  _.......
to the ethic requests produced. 10

in the column of
Vysotskaya, 1\2 to
the right

KONBACA AOMAIIHErD KOMYEHWA

& ;i,:
-\
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BLEED

2 700 characters (8 pt)

Advertorial — advertising text models, made by

Publishing House, including some in style of edition.

For text writing the advertising provider gives the
main idea and material. For lay-out the advertising
provider gives details and pictures.

PRICES FOR MAKING ADVERTO-
RIAL PROJECTS IN «<SEM’ DNEY TV-
PROGRAMMA».

Text writing, lay-out, proof (with provided
illustrations):

Size Price, rubles

1/1

1/2

1/3

1/4

2/1

Making lay-out (with prepared text):

Size Price, rubles

1/1,2/1

1/2,1/3

1/4

ATTENTION! VAT IS NOT INCLUSIVE.

TERMS FOR PROVIDING
MATERIALS:

e for text writing and lay-out - 21 days before the
date of providing of ready models to the relevant
issue of the magazine according «Sem’ Dney»
schedule.

e prepared text and illustrations are to be provided
10 days before the date of providing of ready
models to the relevant issue of the magazine
according «Sem’ Dney» schedule.

ADDITIONAL COSTS (DUE TO AN
AGREEMENT):

e if a photo shoot is made by a photographer of
Publishing House an interview

e when writing interview

e if some special photos are to be bought in
photobanks



ADVERTORIAL PROJECTS
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BLEED FORMAT

1 500 characters (10 pt) 1 700 characters (7 pt)
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EN Ne 14 4 — 10 AMPENS 2016
OB’bﬁBﬂEHﬂﬁ ............................................................... PEKJAAMA o7
@ HAII A/IPEC: MabA H. TEPMAH —
Locce, A 52 (pAAOM ¢ METPO BoftKoBCKa?)- var-podeccroHa.
JOUHBIX ofpaBnennit 3BOHMTE ﬂopomxnnuifl TaThAHE __TIpuBopoT 0c0BOit CHIBE HaBCer/a.
05 (epepsn ¢ 14.002° ) CioKHbIE CTTyHan- BopwTech 32 CBOETO
JI06UMOr0 gesopeKal

pry: @ 8 (495) 75381

__ OTKpHITHE JZieHex!

(HOTO KaHana.

n | KPYIIOCYTO4HO-
3ATION. AJlKOI‘OJIﬂSM. — 3amyra.
TAPAHTHSA
8 (495) 743-96-04,

Jiam, JION® 77-01-005776-
8 (495) 956-01-07

220-35-02
JMeloTCA NPOTHEONOKEZAMY,
8-29 ﬂpo»«oH(ynbmpyMe(b y cnewyanvcTa
jaHO! HapKoJIorua: prmocyToqﬁo.
Tiau. N2 77—01-001393 8 (495) 500-90-60 @ BEPHY JI
WBONOKA3AHNA.

VieioTca npoT!
Jitech y CreunanicTa

TipooHCyTBTHP

3ATIOM. AJTKOTOJIMBM.

VmetoTCA N

poKoHcynoTUpYATECE Y Cheunanicta

«AnxoMez. DKOHOMBTE
6. BIBOZ, 13 3ATIOA.

OBPAIIE
8 (985) 688-33-28

8 (495) 510-92-02,
8 (495) 649-41-44.
www.igerman.rit

10BMMOTrO B JEHD
HUAA! BECIIJ'IATHO‘.

BE/IBMA. TPUBOPOT-
BECIUIATHO. 8 (926) 672-54-19

KPVI‘HOCYTO‘IHO.

Jiu, JION® 77—01—005776,

8 (495) 735-40-20 ° ]_lblI‘AHCK[/lE HPEACKABAHPIW.
poTvBonoKasan POKJIATHA 110 POAY-

8 (800) 7753-800.

wwW.beltein.cnm
BEUHBIA BOCKOBO¥A ITP!

WBOPOT.

RATES FOR TE
’ XT ADVERTI
IN «<SEM" DNEY TV—PROGFS%EK/IA:\E/INAIS

MODUL ADVERTISING

ex i
(except Heading «Miscellaneous»):

CORPORATE ADVERTISING:

moduls
size, mm
C
Small (Ful <olor) 1 word (or phone numb Rate, RUB
block 80 ConJUCtOi”'PrepositiOn)*er’
X :

'B%F%(e > 18 000 1 capital lettered word

¢ 1 bold

58x4 old word (or pho
v 25 000 cOnjuct0|n,prepopsitig(rel)number’

Addii .
dditional information: +7 (495) 753-41-45
-41-45/46

Frame
Fill the background

e-mail or webpage is charged as a word

7110 2000 py!
920-63-34 e JOKANIA AJIKOTOIBHOM B os) 771.53-06
3ABMCAMOCTH.
T, Ne 77-01-00-2233- © TAZIAIO. 8 (903) 718-53-69
' (495) 921-33-80
i ot npoTuBONOKaZZNIE S{’q’m ﬂparom-si’(y%lg;iﬁzﬂ (;glggyubn- INDIV
) porHPTECE Y eI TS epras NATHL ~00-55, ID In th
cuIa- q € CO.
1AC— W BPALY BT o UAL ADVERTISING: as lumn Health the phrase abo .
2347292 Anoronam. BBIBOAA U3 3ATION. o TIPMBOPOT. CHIOHHIE CIIYUANL g one word. ut counterindications is pai
136.04 Kpyr0cy TOUHO- DipeKTHBHO- 8 (925) 507-04-26 A is paid
-36- TapaHTMpOBAHHO: MEJJIIOKC>. TTEN
G 7701-005776. SEPHAA MATHSL. JKECTKO: All " Rate, RU TION!
319-66 Ién(x‘ansc; 1;19;72%_(;%577 BbICTPO. BE3OTKASHO- «Miscellaneolzle:dungs except for «Mi , RUB VAT IS NOT INCLUSIVE
mm_ ol pormonorasan | |8 (903) 7551317 1 word » «acquaintance» a'scellaneous,, .
o TRCs  CneuancTa . .
i porornIPT o TIOMOTY. 8 910 491:8021 Con'or (Or phone number, cquaintance»
ACTOAIIAS KOI/IYHDA juctoin,preposition)* '
W ] YﬂbﬂHAPOCC. 8 (985) 233-50-53. 3A TIOMOIlb JEHET HE BEPET. 1c apl tal Iett F
www.ulianatoss.com 8 (499) 755-90-68
Kpemanws. > word ered IRST 5 ADVERTISE
700 p. Lingput, $axTEh @ GEPHBII ITIPUBOPOT- ARE MENTSIN A
— niena. 8 (925) 508-58-30 8 (916) 579-53-41 1 bold EXTRA CHARGED HEADING
© MATHAsSI BYAY! Pemit BCE nipobenst! PA3OIKIY OTOHD CTPACTH. ( word °
Han 8 (962) 975-18-43- BEPHY BbLIBIE OTHONIEHUA. orp hone numbe
iggonomqeckaﬂ www.asteriym.rtt 8 (926) 236-01-95 con J uctoin r, Posi Rat
- e ositi e
:%195) 07.09-09 @ BepHy MyXa. KoHcynbTalua Gecnnario. @ TAZIAHME. 8 (495) 502-49-82 Fr !prepOSIU On) itions and «M «Health» JRiE
507-09- 2 .
JoTCA pOTYBONOKAZAHIE 8 (495) 766-6775 ° ﬂpencxaaaTenbuuuaTepesa, ame First «Miscellaneous» O‘ther
o ey w2 @ TFAZJAHME. 300 - 8 (968) 759-60-45 8 (926) 970-99-90 Fill the back headings
ackground S
econd
Third
< o~
IELLLEHWIE CTPOUHOM A MoAYbHOV PEK/IAMbI Fourth
»B52016T.B PYBPUKE «OBbﬂBﬂEHV\ﬂ» -
Fifth
Last

\E71 TB-NPOTPAMMA

q PEKNIAMA
umni: : p.ononuvnenbuo pa3MELU.aeTCﬂ BO BCEX
t O maumBalOTCA NEPBLIE TemaTuueckunx py6puKax,
wnome pyopuKVv «Pa3Hoe»

MOAYHBHAH PEKNIAMA

Additi .
dditional information: +7 (495) 753-81-05 e .
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BLEED SIZES (TRIM SIZE)

1/1 270x337
2/3 vertical 171,5x337
1/2 horizontal 270x163

vertical 130x337
1/3 horizontal 270x114

vertical 89x337
1/4 horizontal 270x94
1/4 horizontal, in the TV 270x78

+5 mm for the trimming

NON-BLEED SIZES

1/1 244x306

1/2 horizontal 244x150

vertical 116x306

1/3 horizontal 244x102

vertical 75x306

1/4 horizontal 244x81

vertical 116x150

1/6 horizontal 120x102

vertical 75x150

1/8 horizontal 120x81
horizontal,

in the TV guide grid 120x71

1/16 vertical 58x81
horizontal,

in the TV guide grid 58x71

1 block in the TV guide grid 41x40

2 block in the TV guide grid 84x40

3 block inthe TV guide grid 127x40

big block in the TV guide grid 84x70

BASIC ADVERTISING OPTIONS

1/2
1161306 120x102
1/3

'
116x151

75x306

'
75x151

) 1/3 “
5861 | 244x102 120181
/1

270x337 (06pe3Hoii hopmar)

1/2

244x150

_
244x81




THE SIZE AND SAMPLE LAYUOTS

60000 0000000000000000000000000000000000000000000000000000000000006806000000006000060000060000000000600000608000808000800080000060000000000060000000000600000000000000000000000000000000000000000000000000000000000000000000000000000s0sscssscscsssss
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M HoBsix NpHKtioueHri c Little Tikes u Peg Perego!

horizontal horizontal vertical
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BLEED FORMAT
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THE SIZE AND SAMPLE LAYUOTS

€0 0000 00000000000000000000000000000000000000000000000000008000000800000600006000006000008000000000060000600060000000000080000608000006000000000000000000000600000000000000000000000000000000000000000000000000000000000000000000000s0sssssscssscses

ACTPONOTMUHECKWIA NMPOTHO3 HA 28 ANPENH

MAS
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e e

@ Pan

KAK B RIOBOH CHTYALIHH E
COXPAHWTb CMOKOHCTEMWE
WM CAMOOBNADAHME

A04b MAKAPCHKMX
MOBLIBANA HA NEPBOM CBUOAHWIA

MMWUXAWN TANYCTAH
MEPECTAN CMATE NO HOHAM

= [ ToHel.

FORMAT
horizontal

FORMAT

FORMAT
vertical

FORMAT
horizontal

vertical

€0 0000 00000000000000000000000000000000000000000000000000008000000800000600006000006000008000000000060000600060000000000080000608000006000000000000000000000600000000000000000000000000000000000000000000000000000000000000000000000s0sssssscssscses




Types:
.. B8 nEKCAHIP B"L“”hEﬁH XOPOULIA 8 J 5
u«r'ep#oruuﬂ X ,;T:',";D i y e Card, leaflet, coupon, booklet
T e Kesebprit s ""-'n' \
T

e advertising catalogue

an edition of 50 000 to 300 000 copies

ADPODAOTS 5

Possible region of circulation:

epeBo3nM 2 .
get‘:)nna'ruo o e Moscow and Moscow region

<01 wosdon 2013 rom
1 magn 2014 1oea

e Moscow, Moscow region and Sankt-Petersburg

shbenidbdsiiae

e Regions of Russia (without an option of choosing
aregion)

Costs
It depends on number of copies and amount of inlays and available upon request.



GLUING OF SAMPLES

An advertising model not less than 1\3 of the stripe
is gened.

Types:

e Sample

e Discount card
e Card, coupon

Circulation to 100 000 copies

Possible region of circulation:

e Moscow and Moscow region

e Moscow, Moscow region and Sankt-Petersburg

e Regions of Russia (without an option of choosing
aregion)

Price: available upon request.

BINDING UNDER THE CLIP IN THE
MIDDLE OF THE ISSUE

e appendixes printed on the base of the Publishing
House
e provided by the advertising supplier.

an edition of 50 000 to 350 000 copies.

Cost of advertising is calculated as the following:
e adoptation to the format of an issue

e with account of stitching-in edition in the amount
of the whole edition

Cost of appendix production is calculated separately
depending on its technical characteristics.

TERMS OF WORK WITH SPECIAL
PROJECTS.

the advertising provider delivers himself an edition
of sticking-in or clays to the place of production
according the instructions of the Publishing House.

project proposal — not later than 35 days before
issue.

Testing — 28 days before issue.

samples for testing in the amount of 100 items are
delivered to the address of the Publishing House.

The term of delivery of ready advertising
production —

The term of delivery of ready advertising production
- 5 days before the date of issue.



ADVERTISING

ISSUE DATES AND THE DEADLINES FOR PROVIDING
THEINSERTION ORDERSAND ORIGINALLAYOUTS INTHE MAGAZINE
«SEM’DNEY TV-PROGRAMMA>» IN 2018

deadline deadline for proving deadline deadline deadline for proving deadline

NeNe date for booking the original layout for advertorial N2Ne date for booking the original layout for advertorial
or advertisements - or advertisements -
cancellation cancellation

1 27 December 2017 11 December 2017 12 December 2017 22 November 2017 31 25 July 09 July 10 July 20 June
2** 03 January 14 December 2017 15 December 2017 29 November 2017 32 01 August 16 July 17 July 27 June
3** 10 January 18 December 2017 19 December 2017 06 December 2017 33 08 August 23 July 24 July 04 July
4** 17 January 21 December 2017 22 December 2017 13 December 2017 34 15 August 30 July 31 July 11 July
5 24 January 10 January 09 January 20 December 2017 35 22 August 06 August 07 August 18 July
6 31 January 15 January 16 January 27 December 2017 36 29 August 13 August 14 August 25 July
7 07 February 22 January 23 January 03 January 37 05 September 20 August 21 August 01 August
8 14 February 29 January 30 January 10 January 38 12 September 27 August 28 August 08 August
9 21 February 05 February 06 February 17 January 39 19 September 03 September 04 September 15 August
10 28 February 12 February 13 February 24 January 40 26 September 10 September 11 September 22 August
11 07 March 19 February 19 February 31 January 41 03 October 17 September 18 September 29 August
12** 14 March 26 February 27 February 07 February 42 10 October 24 September 25 September 05 September
13** 21 March 05 March 02 March 14 February 43 17 October 01 October 02 October 12 September
14 28 March 12 March 13 March 21 February 44 24 October 08 October 09 October 19 September
15 04 April 19 March 20 March 28 February 45 31 October 15 October 16 October 26 September
16 11 April 26 March 27 March 07 March 46 07 November 22 October 23 October 03 October
17 18 April 02 April 03 April 14 March 47 14 November 29 October 30 October 10 October
18 25 April 09 April 10 April 21 March 48** 21 November 06 November 06 November 17 October
19 02 May 16 April 17 April 28 March 49 28 November 12 November 13 November 24 October
20** 09 May 23 April 23 April 04 April 50 05 December 19 November 20 November 31 October
21** 16 May 26 April 27 April 11 April 51 12 December 26 November 27 November 07 November
22** 23 May 07 May 07 May 18 April 52 19 December 03 December 04 December 14 November
23 30 May 14 May 15 May 25 April Jan.-19 26 December 10 December 11 December 21 November
24 06 June 21 May 22 May 02 May
25 13 June 28 May 29 May 09 May
26+ 20 June 04 June 04 June 16 May * changes are possible during the year
2l 2l NS U1 s e 2 1Y ** the term of submission of materials for manufacture of advertising - for 21 day
29 0 Iy [E e 18 Jline 210 Iy before the date of delivery of ready original models
29 11 July 25 June 26 June 06 June
30 18 July 02 June 03 July 13 June




